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Democratic Design

For us, good design is the right
combination of form, function,

quality, :
and a low price



Love Create
the past.

Creating a new IKEA

Leading home furnishing retail into the future




For the many people,
no matter the size of the wallet




A More Convenient IKEA
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inable IKEA

A More Susta
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What are we fac
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Major Challenges Impacting Our Business

Unsustainable Climate change,
consumption puts no longer a distant

greater pressure on threat but a visible
the planet reality

Inequality denying

basic rights and equal
opportunities
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Healthy & Sustainable Living
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To inspire and enable more
than 1 billion people to live a
better life within the limits of

the planet by 2030
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Fair & Inclusive
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To create
a positive social impact for
everyone across the IKEA
value chain



Becoming Climate Positive By 2030

By 2030, the IKEA ambition is to become climate positive by

- - .

Being powered by 100% Striving for zero waste and Ensuring zero emissions from
renewable energy, while becoming circular b home deliveries
increasing energy efficiency P




Ingka Group
Highlights

11% of home deliveries
were made using zero-
emissions vehicles

73% of material sourced
for the IKEA range was
renewable or recycled

227,000 pieces
were returned through
Buy Back program
(in FY22)

76.1% of the electricity
we used was from
renewable sources

Zero Single-use plastic
in our product range

€50 million
donation to support
forcibly displaced
people




56% of energy (76.1% of I ricit
used worldwide was from renew
~ sources, to . accelerate transitionto.

- renewable energy we increased our target
Investment to EUR'6.5 billion
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10me creates
better life, and a better planet.




FY22 Milestones in
IKEA Korea

Sustainable hero product

sales global ranking #2

Expansion of Circular Hub
at all IKEA stores and
online

Sustainable Living Shops
at all IKEA stores

All IKEA stores
with sustainability

solutions (Solar panels,

geothermal energy for
heating & cooling)

30% EV truck share

46:54
gender balance in
management positions




Affordable solutions and products for
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everyday sustainable living
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Healthy and sustainable food from IKEA's
rst in-store urba n far m ' RMARE’

IKEA
FARMARE
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Sustainable“Plant-ball Y Ve
IKEA Korea launched 25% Plant-based restaurant
menuiin FY22
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(30% of EV truck share in FY22)




-35%

SKOGABY
ATy

llll

Y = for the many




‘Equality, Diversity and Inclusion’ as
___our core value to create an equal and |
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mportance of having a purpose

Holistic view of performance

ntegration of sustainability in the business

Tackling dilemmas

Taking action together
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